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Stuck in the Past Comcast
We are on the brink of a legislative policy that could change the internet as we know it. 

Network neutrality is a principle that could potentially provide America with light speed 
internet with no restrictions, and at a fraction of the cost. So what are we waiting for? Well, 
more and more people are switching from cable television to the internet to get entertainment 
and the nation’s largest cable provider is not very excited. In fact, they are doing everything 
they can to prevent network neutrality.

Comcast was originally founded in 1963 when Ralph J. Roberts, Daniel Aaron and 
Julian A. Brodsky bought a 1,200-subscriber cable system in Tupelo, MS. In 1969 they 
renamed the company from American Cable Systems to Comcast and by 1972 had a public 
stock on the NASDAQ Stock Market. The company was able to double in size to 1.2 million 
customers by purchasing 26% of Group W Cable in 1986 and became the 5th largest cable 
operator in America when they purchased 50% of Storer Communications, Inc. in 1988. 
During the same year, Comcast also made a big step into the cellular telecommunications field 
by purchasing the American Cellular Network Corporation (AMCELL). Throughout the early 
1990’s, Comcast continued to grow by acquiring Metrophone, Maclean Hunter’s US cable 
operations, E.W. Scripps cable systems, and by investing in QVC and The Golf Channel. In 
1996, Comcast created Comcast-Spectator, a business enterprise that owns and operates the 
NHL Philadelphia Flyers, NBA Philadelphia 76ers, and the First Union Center (now called the 
Wachovia Center). With this jump into the world of sports, Comcast furthermore created a 
regional sports channel called Comcast SportsNet. In 1997, Comcast received a $1 billion 
investment from Microsoft and acquired 50.1% of E! Entertainment through a deal with 
Disney. Through 2000, Comcast continued to add subscribers by purchasing Prime 
Communications, Jones Intercable, Inc., Greater Philadelphia Cablevision, Lenfest 
Communications, Inc., and by completing cable system swaps with Adelphia and AT&T. 
Comcast officially became the nation’s largest cable television company when they completed a 
$47.5 billion merger with AT&T in 2002. Comcast nearly became the biggest media 
conglomerate in the world when they offered to buy Disney for $66 billion in 2004 but the deal 
was ultimately rejected. Since the merge with AT&T, Comcast has continued to lead the 
country in cable service by expanding its population of customers and partnering with 
companies like Disney, NBC, CBS, Wal-Mart, and Amazon.

According to Comcast’s website, “Our touchstones are our values. They define us as a 
company. They help us achieve consistent financial results. They lay the foundation for our 
future success. They are: ethics, respect, quality, flexibility, diversity, employee focus, and 
enthusiasm.” Although some reports have proven Comcast to be true to these “touchstones,” 
the contrary has also been reported. According to an article in the Philadelphia Inquirer from 
June, 2009, Verizon claimed that Comcast was using a false ad campaign that bashed Verizon. 
A Comcast spokeswoman simply claimed, “"Verizon's been running a negative campaign 
against Comcast for years and its response to our campaign shows that they can dish it out but 
they can't take it.” Comcast essentially responded to the claim with an attitude of retaliation 
which does not seem to be in accord with their touchstone of respect. But this is just a taste of 
the numerous times Comcast would stray from their values.

Some Comcast customers in the Tucson, AZ. area saw more than just the Super Bowl 



last year. Towards the end of the game, a 30-second clip of pornography was cut into the 
program that obviously disturbed many viewers. Comcast was never able to figure out how the 
clip was cut into the program but they claimed it to be the result of an “isolated malicious act.”  
The company created an e-mail account to acquire feedback from concerned customers and 
gave $10 to customers who claimed they saw the interruption. Although this was most likely 
not the complete fault of Comcast, ten dollars and an e-mail account will never make up for the 
children who may be effected by this incident for the rest of their lives. Not only does this 
incident reveal poor enthusiasm for their customers, but also poor respect and quality. 

Comcast has continued to display bad enthusiasm for their customers with a reputation 
for terrible customer service. According to an article in The Washington Post, one customer 
called Comcast’s customer service more than 40 times in 4 weeks. She was constantly put on 
hold and transferred to the Spanish-speaking customer line or technicians who had no idea how 
to help her. When she finally reached a service rep that solved her problem, her next bill she 
received from Comcast was addressed to “Bitch Dog.” Comcast apologized to the woman, 
fired two employees found responsible, and offered her free service (that she rejected). 
There have been so many customer service complaints with Comcast that the website 
comcastmustdie.com was created to join dissatisfied customers and allow them to tell their 
stories of poor service. Recently, the site has evolved into Customer-Circus.com to try and 
resolve complaints of various companies because it claims to have declared victory over 
Comcast. According to the site, the New York Times and Washington Post have both reported 
that Comcast has heard their complaints and taken substantial steps to improve their customer 
service. The fact that so many people have had horrible experiences dealing with Comcast that a 
site called ComcastMustDie was created, proves that this company is more concerned with 
financial profits than the satisfaction of their customers. It is easy for companies like Comcast 
to neglect the public interest because they have so much power and money, yet almost no 
competition. Although Comcast may have finally improved their customer service department, 
they have recently been dealing with much worse accusations of directly interfering with 
internet traffic.

In 2007, Comcast was accused of blocking bandwidth from users downloading from a 
peer-to-peer website called BitTorrent. Many users reported that their transfers were completely 
cut off, decreased in speed, or unable to be seeded, but Comcast denied all such claims. Instead 
they said that in the rare instances that a user is exponentially exceeding the average bandwidth 
usage, they contact the customer by phone to resolve the issue. Eventually, Comcast admitted 
that the company uses network managing technologies to occasionally delay certain peer-to-
peer file transfers but for the benefit of other users. Comcast issued a statement to the FCC 
denying any such claims of interfering with internet services but in August of 2008, the FCC 
stated that their investigations concluded that Comcast must cease the usage of its 
discriminating network management. If you look at the big picture, it is easy to realize that 
Comcast had much greater motives to interfere with the bandwidth of those using peer-to-peer 
sites than just to help the rest of the network.  

Comcast makes its money by selling television programs to subscribers. But these 
days, you can download movies and television shows on the internet, which reduces the need 
for cable television. Now that entertainment is capable of being streamed from the internet to 
television, people are downloading entertainment via the internet more and more. Consequently, 
cable companies like Comcast are losing subscribers and revenue so they want to make up for 
it by charging internet entertainment providers. Network neutrality would take a great step in 



improving the infrastructure and economy of this country, but companies like Comcast are 
doing everything in their power to stop it. We live in the information age and an efficient, 
affordable internet is essential for our society to function to its fullest capability. But big 
corporate companies appear to be making the decisions over these issues that are holding us 
back from necessary progression. When Comcast interfered with the internet, they lost a lot of 
credibility and revealed symptoms of a corporate monopoly that does not serve the public 
interest. 

Between internet, phone, cable, video, and various other revenue streams, Comcast is a 
great company for investors. They have managed to continually increase annual revenue by 
significant amounts and dominated the cable market for nearly a decade. Since the mid 1990’s, 
Comcast has accomplished some incredible feats. They acquired 2 sports teams, an arena, a $1 
billion investment from Microsoft, created a successful sports channel, and utilized innovative 
technologies to maintain and increase their status as the nation’s largest cable company. But 
between the recent dilemma with the FCC, less need for cable providers, and network neutrality 
closer to becoming a reality (hopefully!), I believe this company could soon be headed on a 
downwards slope. People are beginning to notice that companies like Comcast are preventing 
us from cheaper and faster internet that could significantly benefit America. Many other 
countries already have bandwidth speeds that crush ours and it is in the best interest of the 
public to expose the financial motives of companies like Comcast. 

On the other hand, Comcast has surprisingly made some generous contributions to 
various communities in America through The Comcast Foundation. Since 2001, Comcast has 
donated a total of about $1.4 billion to numerous foundations including Big Brothers Big 
Sisters of America, United Way, City Year, and Partnership for Drug-Free America. The 
Comcast Foundation focuses on promoting literacy, volunteerism, and youth leadership 
programs. They have also given millions of dollars in scholarships, created an annual Pink 
Ribbon Campaign, and partnered with Rock the Vote to encourage young men and women to 
vote. Although helping to improve voter registration may help promote democracy, using 
financial power to lobby against network neutrality does not. 

Comcast has a fair amount of programs that have helped local communities. But this 
cannot offset the truth that Comcast is fighting against the public interest by fighting against 
network neutrality. Comcast claims on their website, “As Comcast evolves, we continue to 
look to the future - seeking out new communications technology, new opportunities, and more 
choices. We want to continue to provide people with the communications products and services 
that connect them to what’s important in their lives.” How can Comcast claim this when they 
are doing everything they can to prevent a policy that will “provide people with the 
communications products and services that connect them to what’s important in their lives.” 
This company needs to accept that change is the only constant, and cable television will not last 
forever. This change will certainly lower Comcast’s revenue considerably and that is very 
understandable to avoid, but this change is going to help the American infrastructure, economy, 
and country as a whole. The success of America has an incredibly influential impact on the rest 
of the world, so when these aspects of America are improved, the whole world improves. 
Therefore, if Comcast cannot and will not adapt to this alteration without the consequence of 
less profit and continues to battle against it, Comcast is bad for the well-being of the world.
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